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I certify that this public Bill, which originated in the Youth Legislative Assembly, has finally 

passed the Youth Legislative Assembly of New South Wales. 
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The Youth Legislature of New South Wales enacts— 

Part 1 Preliminary 

1 Name of the Act 

This Act is the Creative Youth Opportunities Act 2024. 

2 Commencement 

The Act commences on the date that is 12 months after the date of assent in this Act. 

3 Relationship to other Acts or law 

This Act prevails to the extent of an inconsistency with another Act or law. 

4 Objects 

The objects of this Act are to— 

(a) strengthen and revitalise the arts, music, and culture sectors through support of youth 

creative endeavours, 

(b) foster greater awareness and interest amongst young people to engage in arts music and 

culture events, 

(c) expand available opportunities to engage in arts, music, and culture for young people, and 

(d) facilitate the feasibility of careers in arts for today’s youth and future generations 

5 Definitions 

In this Act— 

arts mean various sectors that form the creative industry in New South Wales which 
are used for creative expression, storytelling, and other methods of communication. 

artists are individuals in the New South Wales creative sectors that practice a form of 

artistic expression as a primary vocation. 

venues are spaces fit for holding art music and culture events, which accommodate 

for all people in the community. 

events include gigs, exhibitions, galleries, performances, and other similar showcases 

which highlighting artists and their area of specialty within the arts. 

culture is the different creative endeavours which reflect the shared attitudes and 

values of the wider community of New South Wales. 

young creatives are young people who pursues artistic endeavours for the purpose of 

cultural enrichment. 

Part 2 Exposure of arts, music, and culture through digital means 

6 Establishment of exposure website 

There shall be a public website created for citizens of New South Wales which promotes arts, 

music, and cultural events, as well as performers and artists. 

7 Functions of exposure website 

(1) The website should be created by Create NSW. 

(2) The website should include— 

(a) feature a portal for youth artists, as well as private and public facilities and groups 

to post about upcoming events, 
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(b) a search bar which allows you to filter results by location, and 

(c) a feature which allows members of the public to write reviews about art, music and 

cultural events listed. 

(3) The website should be monitored by the Department to minimise harm. 

(4) The website should be easily accessible by the public, including publishing it on the Visit 

NSW website. 

Note—  
The relevant website is www.visitnsw.com.  

(5) The website should be promoted to young people through social media, schools, and events 

run both by Government and private organisations that receive funding through the 

Government.  

8 Establishment of a youth-led social media page 

(1) There shall be, as provided by this Act, a public media account created by Create NSW in 

which artists in the community can submit information on upcoming events to be shared. 

(2) The social media account should include, but not limited to— 

(a) artists being showcased, 

(b) the venue, 

(c) the time, 

(d) ticket prices, if applicable, and  

(e) any other specific essential details to the event. 

(3) The account must post information once received in a timely manner to give notice of 

upcoming events. 

Part 3 Venues for young people 

Division 1 Establishment of more venues for young people 

9 Establishment 

There shall be the establishment of more venues which can facilitate events for art, music, and 
cultural events. 

10 Accessibility needs 

These venues will be aligned with the suggestions of Accessibility Planning as seen on the 
NSW Government Website. 

Note— 
The relevant website is www.nsw.gov.au/departments-and-agencies/premiers-
department/community-engagement/event-starter-guide/accessibility.  

11 Staff needs 

Staff hired at these venues must be required to complete disability awareness training which is 
refreshed annually. 

http://www.visitnsw.com/
http://www.nsw.gov.au/departments-and-agencies/premiers-department/community-engagement/event-starter-guide/accessibility
http://www.nsw.gov.au/departments-and-agencies/premiers-department/community-engagement/event-starter-guide/accessibility
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12 Venue distribution 

(1) 30% of these new venues should be dedicated to exclusively youth purposes in arts, music 

and culture. 

(2) 10% of these venues are to be allocated as permanent galleries and displays of work created 

by youth artists to enable permanent exposure. 

(3) There should be prioritisation within the remaining newly established venues for youth 

exhibitions.  

(4) All venues must be evenly distributed throughout the state. 

Division 2 Identifying existing venues for use by young people 

13 Grant for youth events 

(1) There shall be a small grant to further upgrade facilities to meet standards or expand 

capacity to showcase exhibitions and performances. 

(2) Recipients of the grant will be highlighted on the website outlined in section 6. 

14 Non-licensed venues 

(1) There shall be an identification process for existing private venues which are suitable to 

showcase and host art, music, and cultural events. 

(2) This identification seeks to identify venues which align with the criteria for newly 

established venues. 

(3) The identified venues will be contacted regarding granting access for the youth to utilise 

the facilities and offered the following incentives. 

15 Licensed venues 

(1) There shall be an identification process for existing licensed private venues which are 

suitable to showcase and host art, music, and cultural events. 

(2) This identification seeks to identify venues which align with the criteria for newly 

established venues and can easily be made into an environment which is safe for youth 

artists to showcase their works. 

(3) Grants will be provided to those venues willing to adjust to help them facilitate new needs 

and requirements.  

Division 3 Requirements of venues for young people 

16 Internal requirements 

Venues must— 

(a) have trained mental health and disability support workers employed, 

(b) prioritise employment to young people, 

(c) offer adequate equipment for use including— 

(a) microphones, 

(b) speakers, 
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(c) seats, 

(d) anything else reasonable needed, and 

(d) cater for the Child Safe Standards, and 

(e) require staff to comply with relevant sections of the Child Safe Standards. 

Part 4 Incentivisation to venues for employing young people 

17 Establishment of the Young Creatives Grant 

(1) There shall be the establishment of the Young Creatives Grant with the aim to foster 

accessibility to the arts for young people, by providing a one-off financial grant for young 

people to buy art or music materials. 

(2) The grant will be provided by Create NSW and must be accessible by on the website 

outlined in section 6. 

(3) Materials in which can be claimed by the grant include— 

(a) painting materials, 

(b) drawing materials, 

(c) musical instruments, 

(d) photography equipment, or 

(e) any other equipment decided by the Department. 

18 Requirements 

(1) Applicants for the grant must be an individual who is at least 13 years of age but who is 

less than 25 years of age. 

(2) Applicants must provide the Department with adequate reasons for need of the grant, 

including the intended purpose of the money.  

19 Grants available to pubs and clubs 

(1) Small venues with 25% or more of their live entertainment being individuals aged under 

25 years will be able to apply for funding grants. 

(2) The funding grants will help make pubs and clubs accessible venues for youth arts, music 

and cultural events. 

(3) An incentive of longer operating hours will be offered to pubs and clubs who are willing to 

accommodate young people during the hours of 7pm to 10pm, allowing pubs and clubs to 

operate until 4am for licensed venues. 

(4) Additionally, the Government calls upon the Commonwealth to exempt pubs and clubs 

who are willing to accommodate diverse youth performers and artists, from paying alcohol 

excise taxes. 
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Part 5 Liveable wage for young artists 

20 Establishment 

(1) A rebate will be established to support established young artists and musicians to live on, 

to address poverty among artists. 

(2) The rebate will allow for young artists to focus on creative endeavours, which should be 

used in conjunction with the grant outlined in section 17 to expand resources available to 

make the arts a viable career choice. 

21 Requirements 

(1) Youth performers must be provided compensation at a rate that accounts for an artist’s— 

(a) skill, 

(b) travel, 

(c) size of event, 

(d) size of organisation, and 

(e) any other factor that a Minister provides. 

(2) The minimum wage for youth performers will be set and will be increased annually 

according to the wage price index. 

(3) Any venue who receives an incentive according to Part 4 of this Act must provide this 

minimum wage. 

Part 6 Publicly owned arts, music, and culture companies 

Division 1 Publicly owned ticketing company 

22 Establishment 

(1) A publicly owned ticketing company will be established and will be for arts, music and 

cultural events involving the youth specifically. 

(2) The ticketing company will be named TicketsNSW.  

(3) The publicly owned ticketing company will prioritise participation and affordability over 

making a profit, hence lowering service fees. 

23 Functions of the ticketing company 

(1) The publicly owned ticketing company will be required to have transparent pricing which 

includes— 

(a) the price of the individual ticket of the event, 

(b) the predicted price of any service fees, and 

(c) the total sum of all costs of the ticket. 

(2) The publicly owned ticketing company will be required to have an equitable ticketing price 

for in-demand events, giving everyone an equal chance of securing tickets. 
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(3) The publicly owned ticketing company will offer discounts for local events to encourage 

members of the community to support young local talent. 

24 Visibility of the ticketing company 

The publicly owned ticketing company will be promoted on the website outlined in section 6 

and social media page outlined in section 8. 

Division 2 Publicly owned record label 

25 Establishment 

A publicly owned record label will be established and will focus on youth artists entitled 

MusicNSW. 

26 Function of the record label 

(1) The publicly owned record label will focus on supporting emerging artists which 

includes— 

(a) fair contracts that give money directly to young artists and redistribute extra funds 

into improving the company to further reach and education about music, and 

(b) resources and support to help foster emerging artists, rather than focusing on 

immediate success such as mentorship programs with previous artists who utilised 

the program. 

(2) The publicly owned record label will sign artists across multiple genres creating further 

exposure for the community of a greater diversity of music. 

(3) The publicly owned record label will adopt an affordable pricing policy that ensures music 

is accessible to all. 

27 Distribution and reach of the record label 

(1) The publicly owned record label will create programs aimed at making a social impact 

including— 

(a) music education in schools, or 

(b) community music projects. 

(2) The publicly owned record label will create greater distribution of music through public 

broadcasting channels including the Create NSW website, social media page, and ticketing 

company. 

(3) The publicly owned record label will be connected to the ticketing company, hence tickets 

for gigs for artists under this label will be sold on this site. 
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